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IS an independent creative

rinciple.

Independent

We rise to the level of the limits we accept. At the
heart of Studio Freight is independent thinking, we
are owned by ourselves and collaborate with those
willing to choose and create the realities they want to
live in. There are no rules, only consequences.

Creative Studio

Studio Freight is a creative business, practice, and
project. We build brands and experiences. We
incubate products and experiments. We invest in
companies and people. Our pursuits vary widely,
but the approach remains — a great creative
practice is the known path to great unknowns.

Built on Principle

If we don’t decide how we build, others will. For our
team and clients, our principles lead us to choose
the right partners, avoid the traps of soft thinking,
filter great opportunities from great temptations,
shake the malaise of hard moments, honor both
performance and artistry, and make work we’re all
damn proud of.
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STUDIO FREIGHT

What We Do

Strategy i

Helping our clients identify and articulate their
distinct perspectives and promises — and earn
a valuable place in the lives of their customers.
Brand platform

Name creation

Category design

Verbal identity

Copywriting

Design

Creating the visuals and systems that signal
clear and compelling relevance, for internal
teams and external audiences, at scale.
Visual identity

Brand system

Creative sprint

3D & illustration

Print & physical

MOVING MISSIONS
- FORWARD

We bring together the best thinkers and
makers to move your mission forward

Experience

Deploying creative strategies and activations,
that users interact with in the real world, to
shape favorable perceptions.

Campaign

Web design

Photo & video

Environmental

Motion design

CAPES DECK
SF 101

Technology

Building and enhancing tech stacks to elevate
digital experiences, up-level productivity, and
develop competitive advantages.

Web development

Web game development

CMS development

Web maintenance

Brand tools
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Most aim to solve the problem, we solve the
potential ;o deliver maximum upside.

" T + What You Get + Why It Matters
Proven processes Bigger deals
)2&/ \:_o Open collaboration Larger margins
T World-class creative Team alignment
+ + Technical upgrades Customer loyalty
Scalable systems Stakeholder buy-in
Good times Competitors envy
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Create moments, not things. Easol is the ecommerce platform
specially built for selling experiences. Now experience creators
have the tools they need to turn their passions into empires.

Easol

Industry + Services + Approach + Outcomes

Commerce SaaS
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Brand Platform, Name Creation, Category Design,
Verbal Identity, Copywriting, Visual |dentity, Brand
System, Collateral, Campaign, Web Design,
Environmental, Motion Design, Web Development,
CMS Development

Creating and selling experiences you love is the
best job in the world. But before Easol, it didn’t feel
that way. We partnered with the Easol (dream)
team to rethink everything and bring their platform
to the people.

We interviewed creators, tested out competitors,
laughed at wild stories, made custom music, and

cared for Easol like it was our own. Best of all, the
founders became friends.

Like an easel is the scaffolding painters use to
paint, we renamed to Easol as the platform
experience creators use to create. We launched
experience commerce as a new category. We did
personas, taglines, verbal identity, visual identity,
motion design, product design, campaigns... it
feels like we did it all.

The essence of “loremaking” led us to an epic
brand system. You see, Easol is all about creating
and sharing experiences that transcend mere
words, the ones where each retelling becomes
more grand, more courageous, more sensational.
Until one day, gradually and without notice, they
become lore.

Easol was a team of ~10 when we started, now
they’re 90+ with offices in London, Lisbon, and
New York City.

Following the brand and website launch, they
raised a pre-emptive $25m Series A. The website
and campaign reduced the sales cycle from first
call to close by 50%. The showcase event launch
had a 45% conversion from ad to demo (against
benchmark of 5%), and 7% conversion to full
subscription. The ad cost per demo improved to
$20 (down from $60 prior to launch) and was
profitable within the first 6 months. Easol has won
design awards and the praise of their customers.

From global events company, Roamy: “This is the
best brand in experiences we have seen. How do
we recreate something like this for our business?”

From the largest wellness platform in the world,
Wanderlust: “You’ve built an amazing platform and
I’'m excited to see it grow and see Wanderlust
grow alongside you. | wanted to compliment you
on your branding and style... Easol has very
recognizable design and branding and | have some
idea how hard that is to create.”
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EASOL PLATFORM PRICING FAQ ABOUT INSPIRATION -

AN OPEN LETTER

-~ GREATE MOMENTS
NOT THINGS

Our experiences shape who we are.
Creating experiences allows us to shape who
we become. Let’s create a better future.

READ MORE —

LOVEWHATYOU DO

We believe that with the right tools, anyone can turn
their passion into an empire. So we made them.

BOOKADEMO —

EASOL @ EI(E)I:IE_TE;:EGR;ENCES, EX-COMMERCE INSTAGRAM FAQ
THEMES TWITTER HELP CENTRE
EXPERTS FACEBOOK CONTACT
ABOUT LINKEDIN
INSPIRATION

EASOL © 2020 CREATOR TERMS PRIVACY POLICY COOKIES POLICY

3ESTJOBIN THEWORLD.  CREATE AND SELL ANY EXPERIENCE ON EASOL’S POWERFUL, PURPOSE-BUILT PLATFORM. ~ THIS IS THE BEST JOB IN THE WORLD. ~ CREATE AND SELL ANY EXPERIENCE ON EASOL"
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+ The attention to detail and care in every single person’s work at
Studio Freight is fucking exceptional. Theyre the most visually and
aesthetically aligned people I have ever worked with, but also very
different, which took us in directions I would never bave thought of.
[f they don't agree with something, they arent afraid to fight their

Notations

Links corner. I can’t stand ‘yes’ creatives so this was hugely important for
Website me. They treated everything we said about what we wanted 1o do
ivovrvnvrvnvjrgz with proper respect — and treated Easol like their baby too — then
Launch Video made 1t into gold dust.

Lisa Simpson, Co-Founder & Chief Creative Officer



https://easol.com
https://www.commarts.com/webpicks/easol
https://www.awwwards.com/sites/easol
https://vimeo.com/531092729
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Investment access for all. Republic Note is the first revenue-
sharing, community-driven digital asset that empowers holders
to share in the success of Republic’s world-changing ventures.

Republic

Industry + Services + Approach + Outcomes
Finance Visual Identity, Brand System, 3D & lllustration, As a global investing platform, Republic makes it From the start, all efforts were pointed towards a
Collateral, Web Design possible for 2.5+ million community members successful ICO (initial coin offering) for the
across 150+ countries to access private market Republic Note.
investment opportunities. To extend their mission
and expand their platform, they’re using crypto The launch was a top priority for Republic, such
tokenomics to allow non-accredited investors to that their executives and institutional investors,
participate in the upsides of their success. like Binance and Naspers, were watching with
T8 : g | keen eyes. Luckily, we love it when the stakes are
=5 e P | We linked up with the Republic team to launch high.
N S — i Republic Note, or R/Note. They were looking to
capitalize on a fast-moving wave, which meant we The Republic Note went on to raise millions of
had to go from zero to hero in a matter of weeks. dollars from thousands of individual investors in a

few weeks. All in all, it did 560% of the goal.
On the ledger of needs was designing “crypto’s
most transparent whitepaper.” We loved the name In the words of Republic Note Lead, Jensen Vu:
and the idea of financial transparency was carried “The quality is unmatched! Thanks to the team.”
through the brand, website, and collateral creation
with glassine 3D graphics, crystalline icons, and
outlined illustrations. We scaled up trust by pairing
a no-nonsense sans with an accounting-friendly
monotype and building a color system of bankable
blues with black and white.

asdaq
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°IN Note

A revenue-sharing, community-driven digital asset
that empowers you to share in the success of many of
Republic's world-changing ventures.

(coMING APRIL ) = @%

Community Benefits 2B

While the Republic Note derives its financial benefits from Republic Retail and

(]
Republic Capital, it is also designed to unlock access to many other parts of
the Republic global ecosystem—such as Seedrs, Republic Asia, and Republic
Crypto. These entities work together to support the growth and evolution of the
B fot Republic global financial system and its participants.

( EXPERTENEE - your share of Repuoic n
expecarcas, community, and nfluance

( COMMUNITY EXPERIENCES EXAMPLES OF PROJECTS BEING CONSIDERED:

. - tarly imvitation to happy hou social gathering
INFLUENCE AND S . c

Ivitation to sélect Republit events .9, SKXSW
o NETNYC)

Access 1o regional Republic Nots sdvisory board

meting {for top holders)

.
194, 80 educstionsl seminats, coveting angel
gy, webd, tha futute of finance, and beyond,

EXAMPLES OF PROJECTS BEING CONSIDERED:

18 10 Note-gated Discord channels
the thousands of tollow Republic i L .

Repubie community ot large has

3 Ivastment credits for rataring other users to
ot than 154 countries, The Republic

Republic’s platiorms

Absity 1o host regional Republic-affiiate angsl
investing events

Custom badge accoss showing Republic Nota
community meeber staius

REPUBLTE NOTE WHITEPAPER HITEPAPER
[
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A revenue-sharing, community-
driven digital asset that empowers
you to share in the success of many
of Republic’s world-changing
ventures.

Why Now?

“We created superfans or
spokespeople for the company
who will be more likely to support
it and hype it in the future.”

Why Now?

THE EMERGENCE OF BLOCKCHAIN TECHNOLOGY AND TOKENIZATION

h-net
(AML ver

lioves has the power 1
al sta

it &
2 ckrock, anather fou
e next generation

globally, the report states: T an iliquid asset
1o $10,000, then the range of interasted inv

PROJECT TOKENIZED
MARKET VOLUME
UNTIL 2027

OTHER EQUITY ENT FUNDS
B OTHER TOKENLZABLE ABSETS

WHITEPAPER

ransterring
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EPUBLIC NOTE

Unlocks access to
- financial opportunity’

By creating access to private market investing, Republic* has made it possible to shape
the future, one investment at d time. With R/MNote, investors can now get exposure to the
economic upside of many of Republic’'s most impactful private companies.

The future of money

Bloomberg @ COINTELEGRAPH TS TechCrunch
&

“We are at the early stages of a multi-decade “The Republic Note is the vessel for this "Where many see regulatory murkiness...
super-cycle of retail empowerment. Republic is unusual model, which aims to create a Republic sees opportunity. Indeed, while many
at the forefront of this trend, and there is no virtuous circle for investors — a successful outfits grapple with whether to distance

teamn that better understands the intricate equity investment by the Republic themselves from certain digital assets,

web of consumer tech, finance, and regulation craowdfunding platform leads to dividends, Republic... has focused from the start on
needed to bring real innovation to the private interest or a liquidity event, which is then establishing itself as a go-to brand for what
investment space.” shared among Republic Note token holders.” [CED] Nguyen calls 'compliant tokenization.”

MENU - REPUBLIC NOTE UNLOCKS BENEFITS
Al

= e ! BUSINESS
Al cnec TiZ TechCrunch Yﬂt{!&oﬁ Aol

: ~Dividends :

@D

X ACCess y

. Diversification .

(oar)

: Community :
. Experiences .

HOW WILL DIVIDENDS BE DISTRIBUTED TO REPUBLIC NOTE HOLDERS? * ‘I I ‘l Iel I‘ e .

HOW CAN REPUBLIC NOTE HOLDERS ACCESS COMMUNITY BENEFITS?

WHAT IS THE TOTAL SUPPLY OF REPUBLIC NOTES?

CAN I TRADE REPUBLIC NOTES? +:

FIND MORE ANSWERS =
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Notations

Links

Website
Campaign

MOVING MISSIONS CAPES DECK
- FORWARD SF 101

We challenged Studio Freight to bring the sauce for an ambitious
redesign of our digital security, Republic Note — including logos,
motion, web, and beyond. They produced exceptional creative,
WOrRING against a timeline that was, to put it mildly, insanely
aggressive. Studio Freight entirely delivered on the age-old agency
cliché of becoming a true extension of our team. Their culture,
communication, and energy propelled our work through lots of
stakebolders with justifiably high expectations. For Republic Note's
successful relaunch, Freight undoubtedly met the challenge we issued
— and more. They brought the sauce.

Colin Forsyth, Creative Director

23


https://republic.com/note
https://republic.com/note-2023-reg-d
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Lunchbox

Industry

Commerce SaaS

Services

Brand Platform, Verbal |[dentity, Copywriting,
Visual Identity, Brand System, Collateral,
Campaign, Web Design, Motion Design, Web
Development, CMS Development

MOVING MISSIONS
- FORWARD

CAPES DECK 24
SF 101

Food tech for food people. As the operating system for online
ordering, Lunchbox is the secret sauce 1,000+ restaurants use
to get more. More guests, more orders, and more money.

Approach

It happened in the flip of a skillet. In order to
survive, restaurants had to become technology
companies capable of online ordering and digital
marketing. In their desperation, they settled for
third-party tools and delivery platforms that took
their data, customers, and margins — and
probably their lunch money too. Lunchbox
emerged to put business utensils back in the
hands of restaurant owners.

We partnered with Lunchbox to clarify and design
their brand perspective, where the spirit of chef
craftsmanship breaks bread with business savvy.
With fierce advocacy, with forks and knives, with
whatever it takes, Lunchbox unabashedly pursues
a better world for restaurants.

To bring this to life, the brand system features loud
colors (nutritious fact: the primary yellow hex code
is #FEEDO1), ravenous bold type, illustrations
inspired by traditional American tattoos, and a
digital experience that invites restaurant owners to
the table, at the point of a knife cursor.

+ Outcomes

“Hey hey, | am in the middle of a project but ready
to walk away if you have time for us. That’s how
much | loved your shit. Let me know if we can work
together.”

This initial email from Lunchbox CEO, Nabeel
Alamgir, set the tone for our partnership. The
energy, vision, and intensity were sky high — and
the results speak while chewing for themselves.

Lunchbox raised a $50M Series B led by Coatue
with participation from executives at Sweetgreen,
DoorDash, and &pizza. The website experience
has won design awards and powered consecutive
quarters of record-setting sales. They are
frequently named to industry-leader lists.

More recently, their growing success and
credibility has afforded Lunchbox the ability to up-
level from supporting independent restaurants to
securing the trust (and bag) of large enterprise
customers.
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LUNCHBOX.IO FOOD TECH LUNCHBOX.IO

REWARDS

SMASH BURGER

LUNCHBOX. IO FOOD TECH LUNCHBOX. IO
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STUDIO FREIGHT

Notations

Links

Website
Awwwards
Launch Video
Browser Game
Game Trailer

MOVING MISSIONS CAPES DECK
- FORWARD SF 101

+ [ think the best way to describe Studio Freight is to say that theyre my
pariners. Actually, even better than pariners, theyre like an
extension of myself and my company. Why do I say that? Because
working with them felt like finding my voice all over again. They
were able to translate what I asked for into something even better.
Thats so important and rare, and what makes it a true partnership.
[ts a trait that great leaders experience. Who is Steve Jobs without
Jony [ve? Bill Gates. What does Sergey Brin build without Larry
Fage? Yahoo. Where is Jobn Lennon without Paul McCartney? Dead.
You get the point. I don't think I'll ever find another pariner who has
been this in sync with what I'm looking for.

Nabeel Alamgir, Founder & CEO

31


https://lunchbox.studiofreight.com/
https://www.awwwards.com/sites/lunchbox
https://vimeo.com/641227931
https://lunchbox.io/game
https://vimeo.com/788819526?share=copy
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AVl

Industry
Web3

Services

Brand Platform, Copywriting, Visual |dentity,
Brand System, Collateral, Campaign, Web
Design, Motion Design, Web Development, v

MOVING MISSIONS
- FORWARD
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Deploy once, reach all ecosystems. Evmos gives developers
greater reach, and users greater access, to arich ecosystem

of decentralized applications.

Approach

The universal adoption of blockchain technology
has been foiled by a core issue — they’re siloed.
Siloed blockchains severely limit the audiences,
capabilities, and functionalities that developers
can access, and diminish the user experience
quality their applications can achieve.

Evmos solves this by combining EVM compatibility
with cross-chain connectivity. Now it’s possible to
build with the depth, familiarity, and developer-
friendliness of Ethereum (EVM) and the breadth,
interoperability, and freedom of Cosmos.

They have a highly technical offering and vision, so
we first focused on making Evmos make sense.
The idea of astrogation, a fictional term for safely
navigating space, was a north star for how we
thought about the brand experience.

We drew on themes from the worlds of Ethereum
and Cosmos to create a familiar yet novel
sensibility. Because technical company requires
demands significant reading, we created custom
type as a key distinction. Ultimately, we developed
a digital-first brand system capable of keeping
their big vision, expanding ecosystem, and
growing feature set in orbit.

+ Outcomes

The crypto landscape can be a tumultuous and
unforgiving place with fast-changing market
sentiments. Soaring today, crashed tomorrow.

Evmos has a loyal community with deep affinity for
the brand, and a governance cohort, so we
needed to honor what they loved while moving the
brand forward. Evmos also has a vocal crowd of
eager critics.

We launched the new brand and website as Evmos
2.0 to indicate that while the vision is the same,
there’s new leadership, new possibilities, and new
expectations. The reception has been exceedingly
positive, from the community and critics alike.
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Deploy quickly, deploy anywhere. Go beyond the
capabilities of EVM with our stateful precompiled smart
contracts that execute advanced functionality.

Get Started Let’s Talk
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Unlock quuidity Trustlessly send/receive assets between chains,
stake EVMOS tokens, manage accounts, access
functionality on and communicate with other
chains.
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A use Evmos — and Evmos users on other chains.
2 simply regular users.

Simplify Deploy and manage a single main instance of
your application. Develop with a simple,
standardized API.
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Web3 to new ideas and unexpected possibilities by expanding the
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mission control for launching into and traversing the ever-expanding
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STUDIO FREIGHT ks HOVING HISSTONS CAPES DEOK 2023

+ Undeniable creative monsters. Studio Freight is a must-hire agency
for any CMO looking to undertake a massive rebrand. They were a
true extension of the team, slotting in seamlessly to take the visual
dirvection of Evmos to heights unseen. Even more than that, (o
understand and effectively communicate intensely technical concepts
Linke — and to distill those conceprs into language even mom and dad can
Website understand — is no simple feat. The work is pure genius. All sauce. [
~aunen vides can’t express enough how proud I am.

Notations

Hillary Adler, Chief Marketing Officer
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Services

Brand Platform, Category Design, Verbal
|dentity, Copywriting, Visual Identity, Brand
System, 3D & lllustrations, Collateral, Campaign,
Web Design, Photo & Video, Motion Design,
Web Development, CMS Development

MOVING MISSIONS
- FORWARD

CAPES DECK
SF 101

Make supply chain a competitive advantage. Stord’s integrated
software allows companies across fulfillment, warehousing,
and freight, to orchestrate and optimize their supply chains.

Approach

Supply chains are loosely-held disasters of
endless, overwhelming coordination needs. To
cope, companies reply on expensive, slow-moving,
patchwork solutions from third-party providers.

We set out to make it easy to understand, and
impossible to ignore, how Stord is delivering the
future of logistics today. We first established the
category, Cloud Supply Chain, as the a paradigm
shift for organizing and optimizing supply chains
with the ease, speed, and flexibility of the cloud.

Stord exists to unlock total visibility and enable
unlimited optimization. This led us to ask, what
would it look like see the entire supply chain at
once? In response, we built the brand and digital
experience around an idyllic, always-moving
supply chain city that can be seen and controlled
from a godlike perspective.

With the ability to see the whole picture, or zoom
into the details, the design system covers the
every step of the journey from port-to-porch.

+ Outcomes

With a huge placement on a state-of-the-art,
386,000 square foot facility in Atlanta, Stord holds
the record for the largest logo we’ve ever done.

Since the launch, Stord has become a unicorn with
raised rounds of $65m, $90m, and $120m from
investors including Kleiner Perkins, Founders
Fund, and Susa Ventures.

It seems they’ve been named to every industry
award list across growth, design, and marketing.
Headcount has swelled from less than 200 to
600+. They’ve won increasingly large enterprise
partnerships including Coca-Cola, BODYARMOR,
and Dollar General. Year-over-year growth has
consistently exceeded 300% and, as of May 2022,
Stord passed $200 million in annualized revenue
run-rate.

While we can’t claim their success as our own, the
brand and website, years after launch, remain
strong to this day. And their founders and
marketing teams refer work to us and publicly
refer to the Studio Freight team as “the GOATs.”
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@ HERE'S EXACTLY WHAT WE DO

~ Stord offers fulfillment,

~ warehousing, and freight

~ for B2C and B2B, plus the

 integrated software you need

- to orchestrate and optimize
your entire supply chain.
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FREIGHT FILTER BY CATEGORY:

&
On-time pickups and deliveries you
can count on with scalable, in-sync
transportation that gets your products
where they need to be, when they
need to be there, at the right cost.
A I Get a Freight Quote
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Studio Freight are the folks you go to when you require the absolute,
no compromises, best-in-the-business-level work. The brand update
we did with Freight radically accelerated the already potent trajectory
of Stord. Beyond the growth ($200M+ ARR), which by no means
should be understated, the studio’s work permeated across more areas
of the business than I could bave imagined. The level of talent we
were attracting skyrocketed. Employee engagement bit levels that 1
never thought possible. Almost every competitor tried to either copy
our style and,/or poach our team. Stord is a beast of a business,
spanning digital and physical with multiple products in each domain
coming together to create a new caregory of supply chain solutions,
Cloud Supply Chain. Freight's value spanned far beyond just their
visual prowess. Their team was able to learn a career's worth of
insight about complex supply chain operations in weeks' time. 1Their
support in category creation and messaging stands shoulder to
shoulder with their design efforts. Plenty of people can arrange pixels
in a pleasing format on a page... But far, far fewer that can own a
complex story, distill it down to its essence, and communicaie it in an
easy to understand, yet impossible to ignore fashion. And when you
couple that skillset with a relentless pursuit of being the best at what
they do, you get a group that doesn't fucking miss.

Mario Paganini, Vice President of Marketing


https://stord.com
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Bad Boys

Industry
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+ Services

Copywriting, Collateral, Campaign, Photo & Video,
Web Design, Web Development, CMS Development
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We ride together. We die together. To celebrate the 25th
Anniversary of the “Bad Boys” franchise, Will Smith’s family

media company needed to do an unmissable ecommerce drop.

Approach

We were chillin’ out, maxin’, relaxin’, all cool and all,
when a dream project rolled up: Studio Freight was
asked to create the website, and limited-edition
merch, for the “Official Bad Boys Movie Store.”

You can take the kids out of the 90s, but you can’t
take the 90s out of the kids. We slid over the hood
of our Porsche 911 Turbo and peeled out to get
started, or something like that. Our first homework
assignment? Watch the movies.

While the franchise is full of F-bombs and dead
bodies, we had to keep the content clean. No
cops, No guns, no violence. No problem. The
merch capsule featured iconic quotes and scenes
designed in a contemporary style, including an
umbrella that read “Undercover.”

We put the brand front-and-center on the website,
they didn’t have to ask us to make the logo bigger.
We also built it with light-, dark-, and Miami-modes,
designed the FAQ bullet list with bullets, fashioned
crosshairs as the cursor, and hid an easter egg in
the footer (a link to the original “Bad Boys” song).

+ Outcomes

Most merch stores disappoint because they’re
made by marketing teams using uninspired
Shopify templates for the purpose of making a
quick buck. And consumers can tell.

Not this time. We went deep to build a headless
website and merch with an authenticity that die-
hards can sense and appreciate (and buy). We
made everything as fans, for fans, of the franchise.

The drop did seven figures in revenue in under ten
days. Following the success of the project, we
were asked to build websites and merch for other
familiar names: The Fresh Prince of Bel-Air, DJ
Jazzy Jeff, Patrick Mahomes, and Pelé.

These collections went on to win design awards
and receive press from the likes of Complex, TMZ,
XXL Magazine, and HipHopDX.
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RIDE TOGETHER. DIE TOGETHER.

MIKE:  YOU freeze, 5" tch!
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BAD BOYS FORLIFE.




WE RIDE TOGETHER.  SHOoP  INFO  FAQ GALLERY CART USD 0.00 (0 ITEMS)
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BADBOYS

SHOP

INFO

OFFICIAL BAD BOYS
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BB QUOTE HOODIE $65.00

STYLE: BLACK

@

SIZE: LARGE

o)) @ (=) () (GRS

What's a Bad Boys movie without a solid quote from Cap? No clue.
Doesn’t exist. Honor Cap and the 25th Anniversary of Bad Boys with
this limited edition drawstring hoodie. Available in black and light grey
for 10 days only.

A This is a limited edition production run. Printing starts when the
drop ends. Reminder: Bad Boys For Life. Shipping may take 10+ days
due to COVID-19.
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FAQ

=== \When will | get my Bad Boys merch? +
f=== s this the official Bad Boys shop? X

Hell yeah and hola, this is it! This is the only place you can purchase
official Bad Boys 25th Anniversary gear. If you see something for sale
somewhere else, call the cops.

=== How long will this official Bad Boys shop be open?

===  What's the return policy?

=== \What payment methods do you accept?

=== \Nhat size should | choose? How do the clothes fit?

+l4 1+ 1+

WE RIDE TOGETHER. WE DIE TOGETHER. SHOP TERMS SHIPPING ﬁ\
INFO PRIVACY INSTAGRAM
email ( Subscribe J FAQ RETURNS TWITTER

VIEW THE GALLERY

©2020 - OFFICIAL BAD BOYS
MOVIE MERCH STORE @

Bad Boy

h LLC under license from
d Goods Merch LLC is
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+ [n celebration of Bad Boys' 25th anniversary, the action-comedy
franchise released a clothing capsule just in time for the holidays. The
graphics featured throughout the collection pay homage to the original
1995 film as well as its 2005 and 2020 sequels... centered on the
franchise's motto, "We ride together, we die together. "

Notations

Links c I
Website ompiex
Awwwards

Complex



https://bad-boys.studiofreight.com/
https://www.awwwards.com/sites/bad-boys
https://www.complex.com/style/a/cmplxjoshua-espinoza/bad-boys-film-franchise-25th-anniversary-clothing-collection

s l UD.O FRE.GH l ,'2} EO\F/CI)ESAQESSIONS gépi 222222

This is a comma, not a period. If you'd like to see
a specific kind of work, feel free to ask. For

more information or to discuss a potential
project, shoot us an email or give us a call.
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hello@studiofreight.com
studiofreight.com

+1614.623.5725




